
Please see 2016 Environmental Report at the end of this report for detailed environmental information.

Based on the corporate philosophy, FHI recognizes the global environmental issue as one of the most
important management issues and had set the environmental policy on April 1998. FHI strives to be a socially
responsible company for realizing sustainable society.

In recognition of the close relationship between the global environment and business activities, we will deliver
“Green Products” from “Clean Plants and Offices” through “Green Logistics” and “Clean Dealers” to
customers in order to ensure the sustainable development of the society.
Also, while strictly observing laws and regulations, local agreements and industrial codes, we will commit
ourselves to contributing to society and local communities, voluntary ongoing improvement and the prevention
of pollution.

Green Products…Design and R&D of environment-friendly SUBARU brand products

Clean Plants…Reduction of environmental burden in the production process

Clean Offices…Reduction of environmental burden through our business operations

Green Logistics…Reduction of environmental burden in the distribution of products

Clean Dealers…Support to dealerships in their environmental preservation activities

Upgrading of Management…Contribution to the society, information disclosure and stepped up
environmental activities by the whole SUBARU Group
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