
Please Give Us Your Opinions and Ideas about this CSR report.
Please fax the form to the above number after filling it in directly.   

We will report the result of this questionnaire in the next our FY2012 CSR Report.

Q1. How did you learn about this 2011 CSR Report? (Single choice)

Q3. Did you see the Full report of PDF version on our website?

Q4. What parts impressed you the most? Please write the number and state your specific reasons.

Q6. Please indicate what specific information you would like to expect from us with regard to our activities in future.

Q7. What is your frankly opinion of FHI’s CSR activities?

Q8. What is your relationship with FHI? (Single choice)

Q9. Could you tell us your age and gender?

(1)Newspaper / Magazine article(name: 　　　　　　)　 (2) Questionnaire at the Shareholder general meeting
(3)Eco-Products2011   (4)FHI Web site   (5)Other Web site(name:　　　　　　)    (6) SUBARU dealers(name:　　　　　　)　
(7)FHI business partners or suppliers   (8)FHI employee   (9) Friends, or acquaintances   (10) Other (please specify:                             )

Q2. What was your impression of this report? (Single choice)
Understandability  (1)Very good  (2) Good  (3) Average　 (4) Rather poor　 (5) Poor
Visible   (1)Easy to see　 (2)Very much　　 (3) Average　 (4) Not very much  (5)Difficult to see
Volume  (1)Too much  (2)Adequate  (3) Average  (4)Little  (5)Too little
Contents  (1)Very good  (2) Good  (3) Average　 (4) Rather poor　 (5) Poor
Please state your reasons.
Reasons: 

1.

5.

9.

13.

16.

20.

24.

28.

30.

Top Message

Approach to Traffic Safety

CSR Management

Everything We Do Is for Our Customers

Environmental Management

Clean Products

Green Sales and Services

Site Report

Feature article

Social Report

Environmental Report

Site Report/ Third-Party Opinion

2.

6.

10.

14.

17.

21.

25.

29.

31.

3.

7.

11.

15.

18.

22.

26.

32.

4.

8.

12.

19.

23.

27.

Approach by Dealerships

Corporate Governance

Together with Employees

Automobile Recycling

Report on Environmental Activities at Overseas Affiliated Companies

Third-Party Opinion

Clean Plant: Oizumi 5th  Plant

Risk Management

Together with Suppliers

Environmental Accounting

Clean Plants

Others( Cover design or Contents, etc.)

Business Overview

Compliance

Together with Shareholders

Environmental Performance

Green Logistics

(1) Customer    (2) Neighboring resident of FHI business sites   (3) Engaged in government administration   (4) FHI shareholders   
(5) News media-related   (6) Related to an environmental NGO or NPO   (7) Finance- or investment-related   (8) Business partners/suppliers   
(9) Employees or family member of employees   (10) Representative of a research/educational organization   (11)  Student 
(12) Person in charge of CSR and environmental matters in a corporation/ group   (13)Other (please specify:  　　　　　　　　　　　　　　)   

(1)10s        (2) 20s        (3) 30s        (4) 40s        (5) 50s        (6) 60s        (7)70s        (8)Over 80s 
(1)Male      (2)Female 

Thank you for your cooperation. 

(1)Already saw     (2)Not yet     (3)Plan to see from now 

Number:               Reasons:

Number:               Reasons:

Number:               Reasons:

Q5. Which activity is not sufficient in this report? Please write the topic number of activity and state your reasons.
Number:               Reasons:

Number:               Reasons:

Number:               Reasons:

▲ FAX: 03-3347-2381(Domestic)
　　　   +81-3-3347-2381 (International) 

To: Corporate Planning Department, 
FUJI HEAVY INDUSTRIES LTD.

：
：
：
：

Message from the Chairman of 
the Environmental Committee

Overview of FUJI HEAVY 
INDUSTRIES LTD. Group

Social Involvement 
(Approaches in Japan)

Social Relationships 
(Overseas Approaches)

Nurturing Children Who Lead 
the Next Generation

Support for the recovery from 
the Great East Japan Earthquake

The 4th Voluntary Plan 
for the Environment


