
※1　国土交通省と独立行政法人自動車事故対策機構（ＮＡＳＶＡ）が、自動車の安全性能について評価を行い、結果を公表する自動車の安全情報公開。
※2　衝突安全性能総合評価が運転席及び助手席ともに最高評価の６☆及び歩行者頭部保護性能評価についても最高のレベル５の評価を受けた自動車の中から
　　  最も評価結果の得点が高い自動車を自動車アセスメントグランプリとして選定。
※3　２００７年１０月に当社が発表した「次世代ＡＤＡ（アクティブ・ドライビング・アシスト）」
※4　２００８年３月現在当社調べ

■ 

Activities to Improve Customer Satisfaction
■ 

SUBARU Academy
■ 

TransCare Series Set to the NEW FORESTER as well
■ 

The Japan Sales Satisfaction Index (SSI) Study 
Ranked Middle in the Industry

■ 

Please contact SUBARU Customer Center if you have any inquiries as below.
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1. In FY2007, Customer Relations Department dealt with approximately 62,000 requests for assistance from
    customers.
2. In the 2007 Japan Sales Satisfaction Index (SSI) Study by J.D. Power Asia Pacific, Inc., Subaru moved up
    to a middle rank in the industry.
3. Customer satisfaction has improved with newly established “Customer-First” Promotion Dept.

SUBARU Customer Center

◆Trends in Requests for Assistance from Customers
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A look of the SUBARU Academy 
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Forester with Wing Seat

Stepping Up Efforts for CS Improvement
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Based on Our Action Policy of 
Promptness, Sincerity and Attentive Listening

See Feature Article on p. 9
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1. We are working on fair information disclosure and providing latest IR information.
2. We have held plant tours and invited 103 individual shareholders.

■ ’

The performance in FY2007:
Total sales- 1,572.3 B yen (105% over FY2006), up by 77.5 B yen
Operating income: 45.7 B yen (95.4% over FY2006), down by 2.2 B yen
Ordinary income: 45.4 B yen (107.6% over FY2006), up by 3.2 B yen
Net income: 18.5 B yen (57.9% over FY2006), down by 13.4 B yen

Fair Disclosure and Communication
■ 

Staging Plant Tours 
■ 

Explanatory meeting by our management

New Car Assessment Grand Prix 2007/2008 ceremony

The Visitor Center tour

Recycling Lab tour

・Felt positive atmosphere in receiving visitors
  at the production sites
・Pleased to have the plant management 
  present sitting in the front row for Q&A
・Enjoyed the tour in wheel chair
・Made me feel like caring my car as the fruit
  of hard labor by workers
・Attentive and cordial response in Q&A

・Almost inaudible inside shop due to noise
・Wanted to hear also on efficiency and safety
  adding to production processes
・Want to hear more about environmental
  measures 
・Presentation materials or more time for 
  explanation needed
・Be more frank with proposal reforms for 
  improvements of plant and car making

Positive Comment/Impression Negative/Constructive Comment

◆Comments in Questionnaire by Shareholders Who Joined in the Plant Tour
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■ 

  

Awarded with the Japan New Car Assessment 
Grand Prix

■ 

   

Development of Advanced Safety Vehicles
■ 

1. The IMPREZA won the New Car Assessment Grand Prix 2007/2008*1.
2. The EyeSight*2, which is an advanced driving assist system with excellent pre-crash safety (reduction 
　 of crash damages), has become a commercial product.

Advanced Driving Assist System “EyeSight”

Pedestrian recognition image by ADA

Development Oriented toward Traffic Accident-Free
Society
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