
Please Give Us Your Opinions and Ideas.

Reports on the results of the questionnaire for our Year 2004 Environmental & Social Report

3.　Please provide your honest opinion about the environmental and social report and our environmental activities. 
     ( 1 ) It would be better if the explanation concerning Manufacturing Vehicle was easier for children to

understand considering that awareness of the environment has increased in school education. 
     ( 2 ) Please clarify the goals and objectives of your efforts. 
     ( 3 ) Recycling items would be better described in the perspective of LCA. I think that the issue is how we can

reduce shredder dust from now on. 
     ( 4 ) I expect further product development based on LCA approaches.
     ( 5 ) I would like to make the advanced cases such as zero emissions at multi business bases as models. 
     ( 6 ) I think that your efforts are aggressive, and the report is summarized well and easy to understand. 
     ( 7 ) Please introduce committees and others’ efforts besides the activities in each phase or of each business unit. 
     ( 8 ) I would like to know about the coexistence with people of the local communities since the plant is located in the town. 

Thank you for reading Fuji Heavy Industries’ Year 2005 Environmental & Social Report.

This report explains the measures for environmental conservation and social actions implemented in 
fiscal 2004 focusing primarily on FHI. We will continue to publish the report annually. We believe that 
your opinions and ideas will help make the reports more complete. Please take a moment to fill in the 
questionnaire on the reverse side and fax it to us at the number shown. Thank you for your cooperation.

Our sincere thanks to the many individuals that completed last year’s questionnaire (published in June 2004). 
These are the results. 

To the extent possible, we have incorporated the results of the year 2004 questionnaire, including the ideas 
above in our Year 2005 Environmental & Social Report in order to enrich the contents. However, there is always 
room for improvement, and we again solicit the opinions and guidance of our readers. 

2.　On what topics would you like more detailed information?
     ( 1 ) I expect more detailed examples and explanations on LCA. 
     ( 2 ) I would like you to disclose detailed information on the communication with stakeholders. 
     ( 3 ) I would like to see a proposal for environmental activities with user participation such as stopping idling.  
     ( 4 ) I would like to know the specific goals and plans for recycling, and the numerical value of the company-

wide environmental burden, with concrete measures and goals.   
     ( 5 ) I expect further improvement in vehicle safety and CO2 reduction. 
     ( 6 ) I would like you to incorporate details concerning the development of clean energy vehicles.
     ( 7 ) I would like you to introduce the promotion of blood donations at each business site in terms of social involvement. 
     ( 8 ) I would like you to enrich the explanation of English abbreviations in the glossary.
     ( 9 ) I would like to know your current efforts and plans for EU directive on restriction of environmentally hazardous substances. 
     (10) I would like to have a brief summary of current efforts for green procurement. 
     (11) I would like you to incorporate improved cases of reduction in input resources in the production phase. 
     (12) There are some parts that are difficult to understand in the diagrams and tables.
     (13) Disclosure of negative information (compliance, relationship with customers, etc.). If there have been no

such cases so far, please disclose that fact. 

1.　About the 2004 Environmental & Social Report
     ( 1 ) Were the contents of this report sufficient and appropriate for an environmental report?

     ( 2 ) What parts impressed you most? (Mark all that apply.)

P
er
ce
nt
ag
e 
of
 e
ac
h 
pa
rt
 m
ar
ke
d 

（％） 

0

10

20

30

40

100

26

Recycling

42

Compliance

26

Production

26

Development phase/products 
(aerospace, industrial products, 
eco technologies companies)

Social 
involvement

42

Development 
phase/products 

(automotive business unit)

42

Definitely 
 63% 

Very Much 
21% 

Fair 
5%



2005
Environmental & Social Report QUESTIONNAIRE FAX FORM2005
Environmental & Social Report QUESTIONNAIRE FAX FORM

Q1. How did you learn about the 2005 Environmental & Social Report?
□ Newspaper article　　□ Magazine article　　□ FHI Web site　　□ Other Web site　　□ FHI employee 

□ FHI business partner or supplier　　□ Subaru dealers　　□ Friend or acquaintance 

□ Other (Please specify ） 

Q4. What parts impressed you most? (Please mark all that apply)
□ Corporate overview (Top messages, CSR)　　□ New Voluntary Plans for the Environment

□ Environmental audit　　□ Environmental accounting 

□ Overall achievements in fiscal 2004 and fiscal 2005 goals　　□ Development phase/products (automotive business unit)　　 

□ Development phase/products (aerospace, industrial products, eco-technologies company)　　□ Production　　□ Recycling 

□ Logistics　　□ Activities by affiliated companies (domestic/overseas)　　□ Compliances 

□ Relationship with customers　　□ Relationship with employees　　□ Social involvement　　□ Plant site data  

□ Product data　　□ FHI environmental chronology

Q7. What is your relationship with FHI?
□ Customer　　□ Resident of an area neighboring and FHI installation　　□ Engaged in government administration 

□ FHI shareholder　　□ News media-related　　□ Related to an environmental NGO or NPO

□ Finance- or investment-related　　□ Business partner/supplier　　□ Employee or family member of employee 

□ Other (please specify ）  

Thank you for your cooperation. If you agree with the use of personal information,✽1 please provide 
some information about yourself (optional).

✽1. The use of personal information: Your personal information will be used as data in order to improve the contents of the Environmental and Social
Report. Furthermore, we will not disclose that information to any third party without due cause. 

Name　　　　　　　　　　　　　　　　　　　（　　　　　　　　　　　　　）   Male/female　　Age

Occupation　　　　　　　　　　　　　　Employer　　　　　　　　　　　　　Department/title　　　　　　　　　　　

Address (workplace or home)　　　　　　　　　　　　　　　　　Telephone（　　　）　　　－

To: Environmental Affairs Promotion Office, Fuji Heavy industries Ltd.

FAX：03-3347-2530

Q3. What do you think of FHI’s activities?
Environmental aspect :□ Definitely sufficient □ Sufficient □ Acceptable □ Not sufficient □ Definitely not sufficient 　

Social aspect :□ Definitely sufficient □ Sufficient □ Acceptable □ Not sufficient □ Definitely not sufficient 　　　　

Please state your reasons.  

　Reasons:

Q2. Were the contents of this report sufficient and appropriate for an environmental report?
□ Definitely □ Very much □ Fair □ Not very much □ Not at all 　

Please state your reasons. 

　Reasons:

Q5. Please indicate which topics you would like more detailed information. 

Q6. What is your opinion of FHI’s environmental activities based on this report?



    Please contact Fuji Heavy Industries’ Environmental Affairs Promotion 

Offi ce with questions or comments about this report. 

TEL　03-3347-2036
FAX　03-3347-2530

This environmental & social report is also available on FHI’s Web site:

http://www.fhi.co.jp/
 FUJI HEAVY INDUSTRIES LTD.
7-2, Nishi-Shinjuku 1-chome, Shinjuku-ku, Tokyo 160-8316, Japan

     The picture on the cover of the 2005 Environmental & Social Report shows the Pleiades star 
cluster, “Subaru,” in Japanese (the image was partially processed for the cover use), based 
on which our six-star mutsuraboshi corporate symbol is designed.
    In Japan, the Pleiades star cluster appears like fi refl ies fl ying in fl ocks above your head at 
dusk in winter. We can see the stars in the winter night sky even in cities when the air is clear. 
We can count 6 to 7 stars of the Pleiades star cluster with the naked eye. In order to enjoy the 
beautiful stars forever, we need to continue to protect the precious global environment. 

©Afl o Foto Agency
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